 Visit Manchester Membership Evaluation Survey

Thanks to all those who took part in the recent Visit Manchester Membership evaluation survey. We really appreciate you taking the time to give your feedback. This feedback is vital to us as we are committed to improving what we offer you and want to make sure that you are getting the most out of your membership. 

We’d like to take this opportunity to summarise the key findings and let you know what we are doing to act upon your feedback. 
Membership Benefits
Awareness and usage

In general there is a good awareness of the membership benefits. The benefit with the lowest awareness level was the extranet with only 17% of respondents currently using it. The survey showed that people are keen to use it but they did not know much about it. 
Over the next few months we will be working on improving the content to make sure that the extranet is a useful resource for networking and accessing industry information. All developments will be mentioned in the newsletter so that you are aware of what’s going on. In the meantime, please keep using the extranet and you’ll start to notice the improvements soon. For your login details please contact lucy.clifford@visitmanchester.com. 
Satisfaction and value for money
Levels of satisfaction (i.e. those stating they were either very satisfied, fairly satisfied, not stated or neither/nor, not very satisfied or not at all satisfied) were good with 61% of respondents stating that they were very or fairly satisfied with the membership benefits and three-quarters of members felt that they got value for money out of their membership.

We are keen to make sure that membership adds real value for money so we are looking at ways to improve how we monitor and evaluate membership benefits, this will hopefully increase levels of engagement and satisfaction. We will keep you informed of further developments in this area.
Importance of benefits

The results showed that 75% of members surveyed ranked networking as a key benefit of membership. Therefore, we are going to set up pilot networking events throughout the city-region over the coming months which will introduce different sectors of the industry to each other. If we receive positive feedback about these networking events we will aim to schedule them regularly. 
Feedback about benefits
Manchester city-region
It emerged that a number of members based outside the city centre feel that to some of the benefits are geared to city centre members. We would like to stress that benefits are open to all members across the city-region. We work closely with the tourism officers in each district to deliver projects and we will be developing initiatives over the coming months that are specifically for members outside the city centre.
Venue location service 

A few respondents asked to receive more feedback from Visit Manchester when they were unsuccessful with a conference tender. Although we do ask from feedback from the client we do not always receive it. Also as we are client-led we put forward all member venues that meet the client’s criteria and unfortunately we cannot provide detailed feedback for every venue put forward. 

However, if you would like general suggestions that may help you to increase business from the enquiries you receive we are happy to provide you with this. Please don’t forget that you can update the information that goes out with the proposal to the client. To receive the general suggestions or to update your information please contact nicola.read@visitmanchester.com.   

Communication
Members’ Meeting

The format and content of the quarterly members’ meetings were highly rated. A range of suggestions were offered to make meetings more valuable including Q&A sessions and giving people more notice of meetings. We do strive to give you a month’s notice before the meeting takes place, but we will endeavour to increase the lead time where possible.

If you have any suggested topics or if you would like to be considered to host a meeting please do not hesitate to get in touch with us.

Newsletter
We’re happy to report that 97% of members who responded rated the members’ newsletter’s content and relevance as very good, good or average. If there are any areas that you feel need improving within the newsletter, please don’t hesitate to let us know. Feedback can be sent to elaine.ofori@visitmanchester.com.
Extranet 

61% of members thought that access to the members’ meeting minutes should be available via the extranet, along with the presentations. So in response to this we’ll start taking minutes of the meetings and these will be added to the extranet from the next members meeting onwards.

Diary meetings

We offer all members the opportunity to come in to speak to Visit Manchester staff during our weekly diary meetings. It’s an excellent opportunity to showcase your product or let us know what you what you’re up to. If you would like to come in to present at one of these meetings please contact lucy.clifford@visitmanchester.com.  
Improving communication

Personal communication
Some members said they would like to receive more personal communication from Visit Manchester. The membership team is a relatively small team and whilst we do endeavour to meet one-to-one with as many members as possible we do have limited resources. We also try to meet as many people as possible through our cluster development work and we hope that the increased networking opportunities will also give us the opportunity to meet more members face-to-face. If you would like to arrange a meeting with Visit Manchester regarding membership, please do not hesitate to contact elaine.ofori@visitmancehster.com. 

If you have any general enquiries please don not hesitate to contact Elaine Ofori, Lucy Clifford or Rachel Heaton on 0161 237 1010.
Members stated they would like to receive information about Visit Manchester’s planned campaigns and activities, so they can get involved in these.  A general outline of these can be found in the marketing opportunities brochure, which can be downloaded here. If you would like to take part in any of these activities please contact audrey.carret@visitmanchester.com.

We will also be producing a summary of key activities and campaigns that Visit Manchester will be working on in the coming year and this will be sent out to you as soon as it is available.
Business and skills development opportunities

65% of members surveyed said ‘making the most the Internet’ would be a useful business support opportunity for their organisation. Therefore, we are looking in to developing training opportunities within this area and we will feature any upcoming courses in the members’ newsletter.  

