	

	Hello and welcome to the first Visit Manchester members’ newsletter of 2010. This edition sees the launch of the Manchester Tourism Awards, the Solutions for Business booklet, free promotion in our free marketing opportunities, and much more. 

Many thanks to the members who attended the members' meeting at Manchester Central on Tuesday 12 January. The presentations can be found on the extranet themanchestertouristboard.com/members  (contact Lucy Clifford for your login details). 



Manchester Tourism Awards 2010: enter now!

Do you think your business is the best in Greater Manchester? 

As the winner of a Manchester Tourism Award you will be able to hold your head up high as one of the finest tourism businesses in Manchester. Every visitor to your hotel, B&B, serviced apartments, restaurant, bar, shop, conference venue or attraction will be assured that you are the best at what you do. The awards generate great PR for the winners and entrants, with coverage in regional and national publications.

Winners of a number of the Manchester categories progress onto the Northwest awards and winners of these go through to the National Awards – your business could be named the best at what you do in the whole country!

There are 13 categories that you can enter.  For further information visit: visitmanchester.com/tourismawards. The deadline for entries is Friday 26 February 2010. 

To book a table or individual tickets for the Gala Dinner, please click here and complete the booking form. The awards ceremony will take place on Thursday 27 May at Hilton Manchester Deansgate. Please note, the event sold out last year so book early to avoid disappointment! 

Good luck with your applications and if you have any questions about the awards or require any help or advice, then please contact either Rachel, Lucy or Elaine in the tourism development team on 0161 237 1010.

 



Marketing Manchester launches new corporate website

Marketing Manchester has re-launched its corporate website – marketingmanchester.com – following a complete content overhaul and redesign by Magnetic North. This marks the first step in Marketing Manchester’s work to create an online presence for Manchester that is innovative, inclusive and unique. 

marketingmanchester.com will be home to a range of useful tools and information, including up-to-date facts and statistics, details of the main projects Marketing Manchester is involved with and, ultimately, the new Manchester image and footage bank which is set to be launched in this year. The site also provides an explanation of the ‘original modern’ vision for the city and the role that Marketing Manchester, our partners and stakeholders can play in helping to deliver that vision.

Andrew Stokes, chief executive of Marketing Manchester, said: “This re-developed site is primarily focused on helping our stakeholders and partners to promote the city in a consistent and unified way. It also supports our philosophy of maximising public engagement in the creation of Manchester’s online presence. 



Solutions for Business: Government Funded Business Support

A guide has been launched outlining the support available from the Government to help businesses succeed. Following on from feedback, Solutions for Business: Government Funded Business Support has been devised to provide clear, simple explanations of the support products on offer.  Please click here to read the guide.


Great Manchester Run 

Following the success of last year’s Great Manchester Run hotel packages, Visit Manchester has secured an allocation of race place tickets for this year’s race to be sold as part of packages. Visit Manchester is now in the process of setting up a webpage on visitmanchester.com which will promote these packages. Promotion will include a Google Ad Word campaign to drive traffic and bookings as well as social media activity and content on www.greatrun.org. 

Please email Helen Lloyd  to register your interest in this campaign by midday Friday 15 January at the latest. An information pack will be sent to all registered hotels on Friday and run tokens will be allocated on a first-come, first-served basis. 



January Sale 

The January Sale campaign, which promotes the high street sales and special offers on hotels, attractions, food and drink venues in Manchester launched on Monday 11 January. The campaign's dedicated microsite will run for eight weeks and will be promoted through a Google  pay-per-click campaign and various social media channels. 

Visit Manchester would like to thank members for submitting your special offers. To view the campaign visit visitmanchester.com/januarysale.



A definitive guide to the recruitment of disabled talent

The Clear Company, in conjunction with the Department of Work and Pensions, has developed a definitive guide to the recruitment of disabled talent.  The toolkit is the result of an 18 month Northwest employer consultation project which was set up to provide free, practical support, for organisations recruiting people with disabilities.  

 

Kate Headley, managing director at The Clear Company, is an expert in the development and implementation of inclusive recruitment processes acting as an external advisor and auditor for many leading UK organisations and Government departments. Kate says “This toolkit is designed to help organisations get through the barriers and make the most of opportunities that lie hidden within their existing recruitment processes; and, coming from Manchester, it’s really good to see businesses in the Northwest leading the way and having such a positive impact on employment opportunities for disabled talent across the UK.” 

 

For more information or to get involved email Kate Headley or phone on 01928 789018. 



See What Manchester's Made Of campaign 

The See What Manchester's Made Of campaign, led by Cityco in partnership with Manchester City Council, Marketing Manchester and GMPTE has now ended. Marketing Manchester created the online element of the campaign with agency Magnetic North, an interactive version of the printed shopping map. The site received 112,854 unique visitors, with the top pages being Shopping, Events and Transport. This was a 132% increase in visitors compared to the 2008 Christmas campaign. 



Thank you for reading this month's members' newsletter. We hope you enjoyed it. Please feel free to tell us what you think, provide us with feedback or tell us how we can help you. Simply click here to get in touch with us.
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ESOL (English for Speakers of Other Languages)
Monday 18 January 2010
£50 plus VAT per delegate
Find out more>>



Mapping out Manchester
Wednesday 20 January 2010
£40 plus VAT per delegate
Find out more>> 


Lead, Motivate and Succeed
Friday 29 January 2010
£45 plus VAT per delegate
Find out more>>



European Language Courses – French, German, Spanish & Italian
Starts week commencing 8 February 2010
£50 plus VAT per delegate
Find out more - Beginners >>  
Find out more - Intermediate >>




Chef Media Demonstration Master Class
£50 plus VAT per delegate
15 and 16 February 2010
Find out more>>
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Deals and Discounts, USA and Canada – free opportunity
The value for money message is still key in both the US and Canadian markets. VisitBritain are continually pushing the value for money message and are offering the opportunity to promote your deals and discounts free-of-charge on visitbritain.com. The offers should be tailored for the target market and should stress the value for money or value for experience within the offer. Click here to see an example offer. 

If you are interested in this opportunity please contact Emma White. VisitBritain reserve the right to select/reject material according to the local market needs.

 



LGBT Deals and Discounts, USA and Canada – free opportunity
VisitBritain is launching their 2010 LGBT (Lesbian, Gay, Bisexual and Transgender) campaign in the US and Canada. The website will feature special offers and value packages, so if you would like to gain exposure to this lucrative segment via the dedicated campaign website, please contact Emma White. 

If you are interested in this opportunity please contact Emma White. VisitBritain reserve the right to select/reject material according to the local market needs.
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Success Through People
Thursday 4 February 2010 
Haydock Park Racecourse
£39
Find out more>> 


How to become a confident networker 
Thursday 4 February, 2010  
Crowne Plaza Manchester City Centre
5pm - 9pm
Free

Join Meeting Professionals International and Will Kintish to discover how to raise your profile and become a confident networker.
Find out more>>  




Email Elaine Ofori to request the events database and find out what's happening in Manchester over the next few months.
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This month's new members are:



 HYPERLINK "http://communicatoremail.com/In/3820200/0/u7P2bmcnl-Vekg64CWb9IUKAqeJ7xFEo/" \o "blocked::http://communicatoremail.com/In/3820200/0/u7P2bmcnl-Vekg64CWb9IUKAqeJ7xFEo/
www.belugaonline.co.uk" \t "_blank" Beluga Restaurant
Blackdog Ballroom
Hackneybus
Holiday Inn Express Oxford Road


Click on the links above to find out about them.

Email Elaine Ofori to request the membership database


