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PR Tips from VisitEngland
· Keep an eye on the travel pages 
· When you run your own B&B, hotel, guesthouse or self-catering accommodation, one of the most important things you can do is be aware of how travel is being discussed and reported in the media. This way you’ll see which trends are being written about, what types of accommodation journalists are interested in visiting and what is proving popular in the travel world.
· Find your ‘unique’ – Try to look at your business through the eyes of a visitor looking for something a bit different. In our press office, we are constantly asked for ‘quirky’, ‘unique’ and ‘new’. Anything you can do to set yourself apart from other businesses will help to differentiate your accommodation in the eyes of the journalist and therefore make your business a potential case study for an article! Obviously, not everyone is looking for a treehouse or a vintage caravan, but anything unique is a definite plus!

· The website is key! – Any journalists interested in staying at a particular accommodation will always check the website first. It isn’t enough anymore to simply have ‘a website’; try to think about what the visitor will be interested in while they’re there. Partner up with any attractions in the area, promote the local produce available in your region and make sure to highlight any good coverage you’ve received. Testimonials from visitors are wonderful, and praise from quality media are even better!
· Give social media a try – Social media isn’t for everyone. Facebook and Twitter have been around for a while now and these mediums work very well for some businesses and are less important for others. However, if you want to shout about a great offer you’ve got on for the weekend, what better way to get the message out quick than by tweeting about it to a group of people who might be searching for a last minute deal. It’s completely free, simple to set up and certainly won’t hurt. For a tutorial visit our website www.eewizard.co.uk 
· Be open to opportunities – Every now and then a journalist might be coming to your area for a feature they are planning. This could be ‘The Times’ writing about a walk in your region or ‘Waitrose Food Illustrated’ highlighting the local produce. We will approach accommodation in our scheme that we feel is appropriate for the journalist and, as we are a public sector organisation, we always hope that we can secure a free night’s stay in exchange for a credit in the article or feature. We know it isn’t always easy to provide free accommodation but the promotion your business will receive in return for this service really is incredibly good value for money! It’s an almost guaranteed free advertisement to an audience already keen to explore that area!
We’ll be uploading more tips to our corporate website soon and will let you know when they’re available for you. 
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